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Situation

Enhance, Strengthen, Expand

Discipline-specificity

Transition & Attainment

USP



Challenges

ÁLimited resource & marketing expertise    

ÁHistorical reliance on IRO & champions   

ÁLack of awareness within Faculties/departments     

ÁPerception of the marketing challenge 

ÁMarketing ñsiloò 



Action needed

Build strategic 

alliances 

Raise profile within 

academic community

Increase PS 

team 

engagement 

Utilise existing and emerging 

marketing & comms channels   

Articulate how 

we add value

Effectuate 

reciprocal 

understanding



Response 

Student-targeted communication



Social media

Brand reputation & positioning

Response

WeChat

Facebook

Twitter

Weibo




