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Context of BALEAP 2025

• exploration of a collaborative project between a university language
centre, an academic department, and a university library working on an
initiative that reaches across the institution.

• collaboration across disciplines and amongst participants who are
differently positioned within the institution and society.



University context

110 UCAS point 

40% vocational 
qualifications

50% BAME 
student profile

50% from the 
North West

25% Polar 
quintiles 1 and 2.

10% international 
students



Foundation 
Year Business 
Management

Poor metrics 
and a mixed 

cohort

Language 
Centre 

intervention

Study Skills 
Core Module

The project’s context



• The average grade is 46%.

• 10% of the students do not submit.

• Module student feedback suggests support needed in assessment.

• Both vocational entry and overseas entry perform worse (approximately an 8-10% 
percent gap in performance).

• Marking team feedback: weaknesses in the quantity and quality of citations and 
references.

Feedback from the programme team



• 40%: use an appropriate range of 
secondary sources.

• 70%: use deep, broad and wide-
ranging sources.

The Project: Finding and evaluating sources

Snapchat is an effective tool for 

marketing and advertising in the UK.  

To what extent do you agree or 

disagree with this statement?



Everyday Search

Search Engine 
Optimisation (SEO)

Natural Language 
Processing (NLP)

Satisficing



Academic Search

Academic Databases 
(indexing)

Boolean 
Operators

Citation chasing



When university students meet academic search…



students and academic search: the literature

Behavioural 
aspects

Google 
dependence

SERP satisficing

novice users

Cognitive 
Processes

cognitive 
overload

library 
anxiety

Information 
Search Process 

models

Linguistic 
Features

Query (re) 
formulation

Boolean vs 
NLP

Multilingual 
information 

retrieval



A collaborative project

Digital literacy

Digital Education and Library Team

Information literacy

MA Information Management team

Academic literacy

The University Language Centre

• Mandatory 1-hour 
workshop

• Online search task.

• Recorded screencasts.

• Retrospective think 
aloud interviews.

• Source evaluations.



Findings (L1 speakers)

Search 
stage

Participant

Search 1 Search 2 Search 3 Search 4 Search 5

L1 speaker 1 snapchat marketing UK snapchat marketing UK

Search engine Google Science direct

L1 speaker 2 is snapchat a relevant source 
for advertising in the uk

is snapchat an effective tool 
for marketing and advertising 
in the uk

Search engine Google Man Met library

L1 speaker 3 snapchat marketing in the UK advertising on snapchat is snapchat and effective 
marketing tool 

snapchat and marketing snapchat marketing 
campaigns

Search engine Man Met library Man Met library Google scholar Google scholar Google scholar

L1 speaker 4 is snapchat an affective tool 
for marketing

is snapchat an effective tool 
for marketing

Search engine Google Google



Findings (L2 speakers)

Search 
stage

Participant

Search 1 Search 2 Search 3 Search 4 Search 5

L2 speaker 1 snapchat snapchat sources snapchat stories snapchat news stories

Search engine Man Met library Yahoo Google Google

L2 speaker 2 Snapchat snapchat

Search engine Man Met library Google

L2 speaker 3 snapchat for marketing snapchat for marketing for 
business

Search engine Man Met library Google

L2 speaker 4 "snapchat" "marketing and 
advertising"

"snapchat" "marketing on snapchat" marketing on snapchat

Search engine Man Met library Man Met library Man Met library Google



Findings (sources)

0 to 3 points Very questionable source. Don’t use.

4 to 7 points OK for info, but don’t cite it.

8 to 11 Good source to use and cite.

12 to 15 Excellent source



Findings (cognitive processes)

themes

codes

Initiation Selection Exploration Formulation Collection Completion

(feelings) certainty optimism clarity clarity confidence satisfaction

uncertainty pessimism confusion confusion pessimism disappointment

(thoughts)
focused focused   

vague vague

Kuhlthau (2004)



Digital 
literacy

Information 
Literacy

Academic 
literacy

An uneven playing field



Connecting practices and disciplines  

Digital 
Discourse 
Practices

Steps and 
Moves

Academic 
socialisation

Peer-led 
scaffolding



A model of academic online search
Initiation Selection Exploration Formulation Collection

Cognitive

certainty optimism clarity clarity confidence

        Focus                                                           

Behavioural

Exclusive use of 

academic search 

engines.

Critical 

evaluation of 

SERPs.
Competent navigation of academic search engines.

Linguistic

Key words extraction and 

formulation.

Query formulation and reformulation



Curriculum embedded workshops 

Genre approach to online searches



‘Without doubt, the negotiation of reference questions is one 
of the most complex acts of human communication’ 

Robert Taylor, Information Studies Scholar (1968: 180).



“thank” AND “you”

Tim Leigh

t.leigh@mmu.ac.uk

mailto:t.leigh@mmu.ac.uk
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